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Abstract: This study examines the role of digital and traditional diplomacy in the UAE and their 

effectiveness in advancing soft power strategies. As the UAE seeks to enhance its global influence, it 

has strategically integrated traditional diplomatic engagements, such as bilateral agreements and 

multilateral collaborations, with digital diplomacy tools, including social media campaigns and 

digital communication platforms. The study synthesizes existing literature to highlight the interplay 

between these two approaches, assessing their impact on public perception, cultural influence, and 

international relations. Findings indicate that while traditional diplomacy remains a vital pillar of 

the UAE’s foreign policy, digital diplomacy has expanded the country’s reach, enabling real-time 

engagement and strategic messaging. However, challenges such as misinformation, cybersecurity 

risks, and inconsistencies between digital and traditional efforts persist. The study identifies key gaps 

in research, particularly concerning the long-term effectiveness of digital diplomacy. Future studies 

should explore comparative analyses and empirical assessments to refine diplomatic strategies that 

optimize soft power in an evolving global landscape. 
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1. Introduction: 

Diplomacy has long been a fundamental instrument in shaping international relations, with nations 

employing both traditional and digital approaches to strengthen their influence and global standing. 

The UAE has strategically utilized diplomacy as a means of advancing its foreign policy objectives, 

with a strong emphasis on soft power to cultivate a positive national image and foster international 

partnerships. Traditional diplomacy, characterized by official state visits, bilateral agreements, and 

participation in international organizations, remains a crucial pillar of the UAE’s diplomatic strategy 

(Al Suwaidi, 2021; El Amine, 2023). However, with the rapid evolution of digital technologies, the 

UAE has increasingly embraced digital diplomacy, leveraging social media, online platforms, and 

data-driven communication strategies to enhance its outreach and engagement with global audiences 

(Al-Mansouri et al., 2021; Alnuaimi & Yatiban, 2024). Digital diplomacy has enabled the UAE to 

amplify its soft power by promoting cultural initiatives, economic achievements, and political 

narratives on a global scale, allowing for real-time interaction and greater accessibility compared to 

traditional diplomatic channels (Mohamed, 2024; Tayeb Ahmed, 2024). The interplay between 

traditional and digital diplomacy has therefore become a defining characteristic of the UAE’s foreign 

policy, reinforcing its position as a regional and global leader in soft power initiatives. 

Despite extensive research on soft power and diplomatic strategies, key gaps remain in understanding 

the effectiveness, challenges, and long-term impact of integrating digital and traditional diplomacy 

in the UAE’s foreign policy. While studies such as those by Al Breiki (2025) and Al Shehhi & Islam 

(2024) explore the role of public diplomacy in shaping international perceptions, there is a need for 

deeper analysis of how digital diplomacy complements traditional diplomatic engagements in 

achieving strategic objectives. Additionally, the literature lacks comprehensive insights into the 
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sustainability of digital diplomacy efforts, particularly in the face of cybersecurity threats, 

misinformation, and evolving geopolitical dynamics (Sebire et al., 2025; Nechad et al., 2024). This 

systematic literature review aims to bridge these gaps by examining existing research on digital and 

traditional diplomacy in the UAE, assessing their effectiveness in enhancing soft power, and 

identifying areas for future exploration. By synthesizing key findings from academic sources, this 

study contributes to a broader understanding of how the UAE navigates the complexities of modern 

diplomacy, offering insights that can inform policy decisions and diplomatic strategies in an 

increasingly digitalized world. 

 

2. Methodology: 

This study employs a systematic literature review (SLR) approach to examine the interplay between 

digital and traditional diplomacy in the UAE and its role in enhancing soft power. The SLR method 

ensures a structured, replicable, and comprehensive analysis of existing research, enabling the 

identification of key themes, trends, and research gaps within the field. The review focuses on 

literature published between 2000 and 2025, reflecting the evolving landscape of diplomatic practices 

in response to globalization and digital transformation. To ensure academic rigor and credibility, the 

study exclusively sources literature from Scopus and Web of Science (WOS)—two of the most 

reputable and high-impact academic databases. The search strategy incorporates the following 

keywords: Cost Overruns, Road Construction in Libya, and Construction Projects, ensuring a precise 

and targeted selection of relevant publications. These keywords facilitate the identification of studies 

that analyze diplomatic strategies in the context of UAE’s traditional and digital diplomacy. 

The study follows a rigorous selection process guided by predefined inclusion and exclusion criteria 

to ensure the relevance and reliability of the reviewed literature. The inclusion criteria encompass 

open-access articles and studies directly relevant to the scope of digital and traditional diplomacy in 

the UAE. Open-access publications are prioritized to enhance accessibility and transparency, 

allowing for a broad engagement with research findings. Studies that provide empirical evidence, 

theoretical discussions, or case studies on soft power strategies in UAE diplomacy are included. 

Conversely, the exclusion criteria filter out articles that are not relevant to the study’s scope, such as 

those focusing on unrelated geopolitical contexts or diplomatic models that do not pertain to the UAE. 

This ensures that only pertinent research contributing to the understanding of the UAE’s diplomatic 

strategies is analyzed. 

The data collection process involves searching, screening, and synthesizing relevant studies following 

PRISMA (Preferred Reporting Items for Systematic Reviews and Meta-Analyses) guidelines. 

Initially, a broad search is conducted using the selected databases and keywords, yielding a large pool 

of articles. The screening process then eliminates duplicate records and non-relevant studies based on 

titles, abstracts, and full-text reviews. The final dataset is analyzed through thematic synthesis, 
identifying common patterns, methodologies, and key insights related to the UAE’s diplomatic 

strategies. This approach allows for a comparative examination of how traditional and digital 

diplomacy contribute to the UAE’s global influence and provides a structured founda tion for 

understanding the effectiveness of soft power strategies in shaping international relations.  

 

2.1 Figure1: The Systematic Review Process 

 

1.1 Diplomatic Strategies and Soft Power Factors in the UAE 

The integration of traditional and digital diplomacy in the UAE is influenced by a complex interplay 

of factors spanning political, technological, cultural, and communicative dimensions. The evolving 

nature of diplomatic strategies necessitates a structured analysis of how various studies have 

addressed key issues such as state-driven negotiations, digital engagement, public diplomacy, cultural 

initiatives, media influence, and the strategic enhancement of soft power. Researchers have also 



Journal of Natural Remedies Volume 1 Issue 1 

181 

explored additional challenges such as the role of leadership vision, misinformation risks, 

cybersecurity concerns, diplomatic credibility, audience engagement, and the effectiveness of 

messaging across platforms. Furthermore, elements such as social media impact, international 

perception, policy alignment, diplomatic agility, crisis communication, cross-sector collaboration, 

and geopolitical considerations contribute to shaping the UAE’s diplomatic landscape.  

To systematically compare how these factors have been examined across different studies, a 

comprehensive literature review matrix was developed. This matrix categorizes key citations 

alongside a diverse set of previously studied factors and those specifically addressed within each 

study. For instance, while Vetter (2023) discusses both traditional and digital diplomacy in relation 

to UAE’s reputational security, Alnuaimi & Yatiban (2024) emphasize leadership vision as a 

moderating factor in Emirati digital diplomacy strategies. By referring to the matrix, readers can 

quickly assess the thematic coverage of each citation, providing a clear visualization of existing 

trends, theoretical applications, and research gaps. The matrix not only serves as a tool to synthesize 

and compare studies but also offers a roadmap for future research, highlighting unexplored areas and 

the need for deeper analysis on how traditional and digital diplomacy interact to enhance the UAE’s 

soft power in an increasingly digitalized world. 
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1.  Al Breiki (2025) ✔ ✔ ✔ ✔       ✔ ✔ ✔  ✔ ✔ 

2.  Al Shehhi & Islam (2024) ✔ ✔ ✔ ✔ ✔ ✔     ✔  ✔ ✔  ✔ 

3.  Al Suwaidi (2021) ✔ ✔ ✔ ✔ ✔     ✔ ✔  ✔ ✔  ✔ 

4.  Alhamar (2023) ✔ ✔  ✔ ✔      ✔ ✔ ✔  ✔ ✔ 

5.  
AlKhalifa & Farello 

(2021) 
✔  ✔ ✔ ✔       ✔ ✔ ✔ ✔ ✔ 

6.  Al-Mansouri et al. (2021) ✔ ✔  ✔ ✔   ✔    ✔ ✔  ✔ ✔ 

7.  Al-Mekaimi (2025) ✔ ✔  ✔ ✔ ✔  ✔  ✔ ✔ ✔   ✔ ✔ 

8.  
Alnuaimi & Yatiban 

(2024) 
✔ ✔ ✔ ✔ ✔       ✔ ✔  ✔ ✔ 

9.  AL-OBAIDAN (2022) ✔ ✔ ✔ ✔  ✔ ✔  ✔ ✔ ✔  ✔ ✔  ✔ 

10.  
Amoah-Darkwah & 

Kipo-Sunyehzi (2023) 
✔ ✔ ✔ ✔ ✔ ✔ ✔  ✔  ✔ ✔ ✔ ✔  ✔ 

11.  
Antwi-Boateng & Al 

Mazrouei (2021) 
✔ ✔  ✔ ✔ ✔  ✔  ✔  ✔ ✔  ✔ ✔ 

12.  
Baycar & Rakipoglu 

(2022) 
✔ ✔ ✔ ✔  ✔    ✔ ✔  ✔ ✔  ✔ 

13.  Bell (2022) ✔ ✔ ✔ ✔   ✔      ✔ ✔ ✔ ✔ 

14.  Charles (2024) ✔ ✔  ✔ ✔   ✔  ✔  ✔ ✔  ✔ ✔ 

15.  Dahdal & Ghafar (2025)  ✔  ✔  ✔ ✔     ✔ ✔  ✔ ✔ 

16.  El Amine (2023) ✔ ✔  ✔  ✔     ✔  ✔ ✔  ✔ 

17.  Engelland-Gay (2023) ✔  ✔ ✔ ✔ ✔     ✔ ✔ ✔ ✔ ✔ ✔ 

18.  Jackson (2022) ✔  ✔ ✔ ✔       ✔ ✔ ✔ ✔ ✔ 

19.  
Janković & Cvetković 

(2020) 
 ✔      ✔   ✔  ✔  ✔  

20.  Johar et al. (2025) ✔ ✔ ✔ ✔     ✔ ✔ ✔  ✔ ✔  ✔ 

21.  
Justinek, Carli, & 

Omahna (2019) 
✔ ✔  ✔ ✔       ✔   ✔ ✔ 
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22.  Kimaiyo (2024)  ✔ ✔  ✔ ✔       ✔  ✔ ✔ 

23.  Krzymowski (2020) ✔  ✔ ✔ ✔ ✔     ✔ ✔  ✔  ✔ 

24.  
Kyriakidis, AlDulaimi, & 

Molaeb (2024) 
✔ ✔  ✔ ✔  ✔   ✔  ✔  ✔ ✔ ✔ 

25.  Li, Min, & Lee (2021) ✔ ✔ ✔          ✔ ✔ ✔  

26.  Mohamed (2024) ✔ ✔ ✔ ✔ ✔       ✔ ✔  ✔ ✔ 

27.  
Mwasongwe & Mwalimu 

(2023) 
 ✔  ✔ ✔       ✔   ✔  

28.  Nandy (2021)  ✔  ✔  ✔ ✔  ✔  ✔   ✔  ✔ 

29.  
Nechad, El Labbar, & 

Rhalma (2024) 
 ✔  ✔  ✔ ✔   ✔  ✔    ✔ 

30.  Noroozi & Akbari (2024) ✔ ✔ ✔ ✔  ✔     ✔ ✔    ✔ 

31.  Ordoñez de Pablos (2024)  ✔  ✔   ✔     ✔    ✔ 

32.  Oxford Analytica (2024) ✔ ✔ ✔  ✔      ✔ ✔   ✔  

33.  Pilot & Alshehri (2024) ✔ ✔ ✔ ✔  ✔  ✔  ✔ ✔   ✔  ✔ 

34.  Saaida (2023) ✔ ✔ ✔ ✔ ✔   ✔ ✔  ✔ ✔  ✔  ✔ 

35.  Sebire et al. (2025)          ✔   ✔  ✔  

36.  Tahat et al. (2023) ✔ ✔ ✔  ✔       ✔ ✔  ✔ ✔ 

37.  Tayeb Ahmed (2024) ✔ ✔ ✔ ✔ ✔       ✔   ✔ ✔ 

38.  
Tsvetkova & Rushchin 

(2021) 
✔ ✔ ✔ ✔    ✔   ✔ ✔  ✔ ✔  

39.  Vetter (n.d.) ✔ ✔ ✔ ✔      ✔ ✔ ✔ ✔ ✔ ✔ ✔ 

40.  Warraich et al. (2023) ✔ ✔ ✔ ✔    ✔ ✔  ✔ ✔ ✔ ✔ ✔ ✔ 

41.  Zaabi & Awamleh (2019) ✔ ✔ ✔   ✔     ✔  ✔ ✔  ✔ 

42.  Zreik (2024) ✔ ✔ ✔ ✔   ✔    ✔ ✔ ✔ ✔ ✔ ✔ 

43.  Zubair (2023) ✔ ✔ ✔ ✔       ✔ ✔ ✔ ✔ ✔ ✔ 

 

1.2 Matrix 1: Literature Review 

 

1.3 Factors Previously Studied 

The existing literature on digital and traditional diplomacy in the UAE, as examined in various 

studies, highlights a diverse range of factors influencing the country's soft power strategy. Public 

diplomacy has been a dominant theme across multiple studies, emphasizing how the UAE engages 

with international audiences through strategic communication, cultural exchanges, and diplomatic 

initiatives. Many scholars, including Al Breiki (2025), Al Shehhi & Islam (2024), and Al Suwaidi 

(2021), have explored the role of public diplomacy in shaping the UAE’s global image and fostering 

international partnerships. Closely related to this is strategic communication, which focuses on the 

methods and narratives used by the UAE to project its diplomatic messages effectively. Studies such 

as those by Oxford Analytica (2024), Tsvetkova & Rushchin (2021), and Vetter (n.d.) investigate 

how diplomatic messaging is crafted and disseminated across both traditional and digital platforms 

to enhance engagement and influence. 
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Nation branding emerges as another critical factor, with research examining how the UAE leverages 

its global reputation through soft power tools such as international events, cultural initiatives, and 

sports diplomacy. Authors such as Engelland-Gay (2023), Krzymowski (2020), and Jackson (2022) 

discuss how the UAE has strategically positioned itself as a global hub for culture, innovation, and 

diplomacy. Similarly, diplomatic engagement is a widely studied theme, analyzing the UAE’s active 

participation in bilateral and multilateral diplomacy to strengthen alliances and expand its influence. 

Works by Al Mekaimi (2025), Antwi-Boateng & Al Mazrouei (2021), and Pilot & Alshehri (2024) 

provide insights into how diplomatic efforts at both state and non-state levels contribute to the UAE’s 

foreign policy objectives, particularly in the context of economic partnerships, regional security, and 

crisis diplomacy. 

In addition, social media influence has been extensively explored as a modern diplomatic tool that 

enhances public outreach, real-time engagement, and international discourse. Studies such as Al-

Mansouri et al. (2021), Justinek et al. (2019), and Kyriakidis et al. (2024) highlight the increasing 

reliance on digital platforms to shape diplomatic narratives and counter misinformation. Economic 

diplomacy also plays a significant role in the UAE’s strategic approach, as reflected in studies by 

Dahdal & Ghafar (2025), El Amine (2023), and Saaida (2023). These works analyze how economic 

incentives, trade policies, and investments in key sectors contribute to strengthening the UAE’s global 

partnerships and reinforcing its soft power. Furthermore, science diplomacy has gained attention in 

recent research, focusing on how the UAE integrates technological advancements, scientific 

collaborations, and innovation-driven policies into its diplomatic framework, as seen in studies by 

Nandy (2021), Nechad et al. (2024), and Ordoñez de Pablos (2024). 

Beyond economic and technological aspects, several studies have examined diplomacy in specialized 

areas such as crisis diplomacy, education diplomacy, and security diplomacy. Crisis diplomacy, 

explored by scholars like Al-obaidan (2022) and Antwi-Boateng & Al Mazrouei (2021), highlights 

the UAE’s response mechanisms in addressing global crises, humanitarian efforts, and conflict 

mediation. Education diplomacy, discussed in studies by Amoah-Darkwah & Kipo-Sunyehzi (2023) 

and Saaida (2023), focuses on how academic collaborations, scholarship programs, and knowledge 

exchange initiatives contribute to the UAE’s influence in international affairs. Finally, security 

diplomacy remains a crucial factor, particularly in the context of regional stability and 

counterterrorism strategies. Research by Sebire et al. (2025) and Pilot & Alshehri (2024) emphasizes 

the UAE’s diplomatic efforts in ensuring national and regional security through strategic alliances, 

intelligence cooperation, and defense collaborations. These interconnected factors collectively 

illustrate the multidimensional nature of the UAE’s diplomatic strategies and their impact on its 

global positioning. 

 

1.4 Factors Addressed in this Study 

The literature on digital and traditional diplomacy in the UAE highlights six key factors that shape 

the nation’s soft power strategies: traditional diplomacy, digital diplomacy, public perception, 

cultural influence, media narratives, and enhanced UAE soft power. Traditional diplomacy remains 

a central component in the UAE’s foreign policy, as discussed by Al Breiki (2025), Al Shehhi & 

Islam (2024), and Al Suwaidi (2021), who emphasize its role in state-to-state relations, high-level 

negotiations, and official diplomatic engagements. These studies illustrate how traditional diplomacy 

helps the UAE establish long-term strategic partnerships, engage in regional and global 

policymaking, and reinforce its position as a key actor in international affairs. Additionally, scholars 

like El Amine (2023), Nandy (2021), and Pilot & Alshehri (2024) highlight the importance of 

traditional diplomatic practices in economic agreements and peacebuilding efforts, showcasing their 

enduring relevance despite the increasing influence of digital diplomacy. 

The shift towards digital diplomacy has been extensively examined in recent research, with scholars 

such as Al-Mansouri et al. (2021), Charles (2024), and Mohamed (2024) emphasizing its growing 

significance in the UAE’s foreign engagement. Digital diplomacy leverages social media platforms, 

real-time online engagement, and digital storytelling to reach a broader audience, enabling faster and 
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more interactive communication. Studies by Justinek et al. (2019) and Tahat et al. (2023) analyze 

how digital diplomacy has helped the UAE enhance its international visibility and influence global 

discourse on key issues such as sustainability, innovation, and cultural exchange. Furthermore, 

researchers such as Tsvetkova & Rushchin (2021) and Zreik (2024) explore the intersection of digital 

and traditional diplomacy, highlighting how both approaches complement each other to strengthen 

the UAE’s global reputation. 

Public perception and cultural influence have also been identified as critical factors in shaping the 

UAE’s diplomatic strategies. Scholars such as Li, Min, & Lee (2021) and Warraich et al. (2023) 

explore how the UAE utilizes soft power tools to craft a favorable global image, leveraging cultural 

diplomacy, international events, and strategic messaging to position itself as a hub for tolerance and 

innovation. Research by Engelland-Gay (2023) and Krzymowski (2020) highlights the role of 

initiatives like Expo 2020 Dubai and cultural institutions such as the Louvre Abu Dhabi in fostering 

positive perceptions of the UAE on the global stage. Additionally, studies by Bell (2022) and Amoah-

Darkwah & Kipo-Sunyehzi (2023) discuss how cultural diplomacy enhances cross-cultural 

understanding and strengthens the UAE’s ability to engage with diverse international audiences.  

Finally, media narratives and enhanced UAE soft power are central themes in contemporary 

diplomatic research. Studies by AlKhalifa & Farello (2021) and Kimaiyo (2024) examine how media 

framing influences the UAE’s global image, particularly through news coverage, digital campaigns, 

and public diplomacy efforts. Research by Saaida (2023) and Vetter (n.d.) demonstrates how the UAE 

strategically utilizes media narratives to reinforce its role as a progressive and forward-thinking 

nation. Enhanced UAE soft power, as explored by scholars such as Zubair (2023) and Zreik (2024), 

encapsulates the broader impact of these diplomatic efforts, illustrating how a combination of 

traditional and digital diplomacy, cultural engagement, and media influence contribute to the UAE’s 

sustained influence in global affairs. This study, therefore, builds upon existing research to analyze 

how these factors collectively shape the UAE’s diplomatic landscape, offering a comprehensive 

understanding of its evolving soft power strategies. 

 

2.6 Findings: 

The systematic literature review reveals that the UAE has successfully integrated both traditional and 

digital diplomacy to enhance its soft power strategy. Traditional diplomacy remains a cornerstone of 

the UAE’s foreign policy, as studies by Al Suwaidi (2021) and El Amine (2023) highlight the 

country’s engagement in bilateral and multilateral agreements, strategic partnerships, and economic 

diplomacy. These efforts are reinforced by the UAE’s participation in global organizations and 

initiatives, fostering international cooperation and long-term influence. Additionally, research by AL-

OBAIDAN (2022) and Pilot & Alshehri (2024) underscores the role of traditional diplomatic 

engagements in shaping foreign relations, particularly in maintaining regional stabi lity and economic 

alliances. The UAE’s proactive diplomatic approach has facilitated major agreements, including the 

Abraham Accords, which have strengthened its geopolitical position while promoting a narrative of 

peace and cooperation in the region. However, scholars such as Antwi-Boateng & Al Mazrouei 

(2021) argue that while traditional diplomacy remains essential, its effectiveness is increasingly 

dependent on complementary digital strategies that enable real-time engagement and broader 

audience outreach. The evolving nature of diplomacy suggests that traditional methods alone may no 

longer be sufficient to engage with modern, digitally connected societies, requiring an integrated 

approach that blends diplomatic tradition with contemporary digital tools. 

Digital diplomacy has emerged as a critical component of the UAE’s modern diplomatic framework, 

with studies by Al-Mansouri et al. (2021) and Alnuaimi & Yatiban (2024) emphasizing the role of 

social media platforms and digital campaigns in amplifying the nation’s global presence. The UAE’s 

digital diplomacy efforts have been particularly evident in its strategic use of platforms like Twitter, 

Instagram, and YouTube to promote cultural initiatives, international events, and policy narratives. 

Research by Mohamed (2024) and Tayeb Ahmed (2024) highlights the influence of media narratives 

in shaping global perceptions, with digital diplomacy allowing the UAE to craft compelling messages 
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that resonate with international audiences. This approach has been instrumental in showcasing 

national achievements, such as the UAE’s space program, climate initiatives, and humanitarian 

efforts, reinforcing its image as a forward-thinking and globally responsible nation. Furthermore, 

studies by Krzymowski (2020) and Engelland-Gay (2023) showcase how digital tools were 

effectively used during Expo 2020 Dubai to position the UAE as a global leader in innovation and 

cultural diplomacy. The event’s digital strategy included live-streamed discussions, virtual pavilions, 

and interactive online engagement, enabling millions worldwide to experience the UAE’s soft power 

initiatives firsthand. However, despite its benefits, digital diplomacy also presents challenges , as 

noted by Dahdal & Ghafar (2025), including the risks of misinformation, cyber threats, and the need 

for consistency between digital messaging and traditional diplomatic actions. The challenge of 

maintaining credibility in the digital sphere is particularly significant, as online diplomatic 

engagement is susceptible to disinformation campaigns, political bias, and the fast -paced nature of 

digital media. 

Public perception and cultural influence have been pivotal in the UAE’s soft power strategy, with 

scholars such as Bell (2022) and Kimaiyo (2024) analyzing how strategic messaging and media 

engagement contribute to the country’s international reputation. The UAE’s investment in cultural 

diplomacy, including initiatives like the Louvre Abu Dhabi, global sporting events, and film festivals, 

has significantly shaped its image as a progressive and inclusive nation (Jackson, 2022; AlKhalifa & 

Farello, 2021). Additionally, the country’s emphasis on tolerance, religious coexistence, and 

interfaith dialogue has strengthened its diplomatic standing, particularly among diverse global 

communities. The UAE has also positioned itself as a leader in knowledge diplomacy, with studies 

by Saaida (2023) and Johar et al. (2025) exploring the role of education diplomacy and international 

collaboration in strengthening the UAE’s soft power. Hosting international universities, research 

centers, and academic conferences has reinforced the UAE’s reputation as a hub for knowledge 

exchange, talent development, and technological innovation. However, while these efforts have been 

largely successful, researchers such as Warraich et al. (2023) and Vetter (n.d.) highlight the need for 

sustained engagement and adaptive strategies to maintain long-term influence in an evolving 

geopolitical landscape. The increasing competition for global influence through soft power 

mechanisms necessitates continuous innovation in the UAE’s diplomatic strategy , ensuring that both 

traditional and digital methods evolve to meet emerging global challenges. 

The review also identifies gaps in the literature, particularly regarding the long-term impact of digital 

diplomacy on sustained soft power gains. While several studies examine short-term successes, there 

is limited empirical research assessing whether digital engagement translates into lasting diplomatic 

influence. The effectiveness of digital diplomacy in creating genuine trust and long-term relationships 

remains an open question, particularly in the face of rapid technological advancements and shifting 

international alliances. Additionally, research on the intersection between digital diplomacy and 

security remains underdeveloped, despite the increasing role of cybersecurity and digital governance 

in international relations (Sebire et al., 2025; Nechad et al., 2024). As digital diplomacy expands, 

safeguarding sensitive diplomatic communications, countering misinformation, and mitigating cyber 

threats become pressing concerns. Another gap pertains to the effectiveness of the UAE’s digital 

diplomacy in countering negative narratives and misinformation, which remains a challenge in an era 

of rapidly evolving media landscapes. The rise of artificial intelligence, deepfake technology, and 

algorithm-driven content distribution adds complexity to digital diplomatic efforts, necessitating a 

deeper understanding of how states can navigate these challenges while maintaining credibility and 

strategic coherence. Future research could focus on comparative studies of digital and traditional 

diplomacy across different regions to provide a more comprehensive understanding of best practices 

in soft power strategy. By addressing these gaps, scholars and policymakers can better assess the 

evolving role of diplomacy in the digital age and refine strategies for leveraging soft power in an 

increasingly interconnected and competitive global environment. 
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2. Discussion 

The findings of this systematic literature review highlight the UAE’s strategic and multi -faceted 

approach to diplomacy, integrating both traditional and digital methods to enhance its global 

influence. Traditional diplomacy continues to serve as the foundation of the UAE’s foreign policy, 

enabling the country to engage in high-level negotiations, establish bilateral and multilateral 

agreements, and foster long-term diplomatic relationships (Al Suwaidi, 2021; El Amine, 2023). 

Through embassies, diplomatic missions, and official delegations, the UAE has successfully 

positioned itself as a key player in international politics, particularly within the Gulf region and 

broader Middle Eastern geopolitical landscape. As Al Shehhi and Islam (2024) emphasize, the UAE's 

strategic diplomatic engagements have significantly contributed to strengthening its alliances, 

fostering economic cooperation, and ensuring regional stability. Additionally, Al-OBAIDAN (2022) 

highlights that the UAE's use of traditional diplomacy is deeply intertwined with its economic and 

security interests, allowing it to navigate the complexities of international relations effectively. While 

traditional diplomatic channels remain essential for state-to-state engagement, they are increasingly 

being complemented by digital diplomacy to enhance the UAE’s reach, agility, and global visibility. 

Digital diplomacy has become an indispensable element of the UAE’s foreign policy, particularly in 

the realm of public diplomacy, strategic communication, and global outreach. Al-Mansouri et al. 

(2021) and Alnuaimi and Yatiban (2024) illustrate how the UAE has effectively utilized digital 

platforms such as social media, government websites, and online campaigns to shape international 

perceptions and engage with foreign publics. This approach enables the UAE to project its national 

identity, promote cultural initiatives, and reinforce its position as a global leader in innovation and 

governance. Moreover, research by Mohamed (2024) and Kyriakidis, AlDulaimi, and Molaeb (2024) 

underscores the critical role of digital diplomacy in real-time communication and crisis management. 

Digital platforms allow the UAE to swiftly respond to geopolitical developments, counter 

misinformation, and present an official narrative that aligns with its broader foreign policy objectives. 

The use of social media by key UAE diplomats and government institutions has also facilitated direct 

engagement with international stakeholders, fostering transparency and credibility in diplomatic 

interactions (Antwi-Boateng & Al Mazrouei, 2021; Dahdal & Ghafar, 2025). This proactive digital 

engagement has helped the UAE strengthen its soft power by reaching diverse audiences, particularly 

younger, tech-savvy global populations who increasingly consume diplomatic content through online 

channels. 

Cultural diplomacy, an essential pillar of the UAE’s soft power strategy, has been significantly 

amplified by digital tools, reinforcing the country’s image as a hub of tolerance, modernity, and 

innovation. Events such as Expo 2020 Dubai, which attracted global participation and showcased the 

UAE’s achievements, have played a crucial role in positioning the country as a leader in cultural 

exchange and international collaboration (Krzymowski, 2020; Engelland-Gay, 2023). Research by 

Jackson (2022) and AlKhalifa and Farello (2021) further illustrates how the UAE has leveraged sports 

diplomacy and cultural initiatives to shape global perceptions, particularly in areas such as football 

and the arts. Additionally, Bell (2022) and Zubair (2023) emphasize the role of media narratives and 

strategic communication in reinforcing these efforts, highlighting the UAE’s investment in global 

media partnerships, international broadcasting networks, and digital storytelling to project a positive 

national image. By integrating both traditional and digital diplomacy, the UAE has created a 

compelling soft power narrative that extends beyond political and economic engagements to 

encompass cultural influence, social dialogue, and global connectivity. The country’s emphasis on 

religious tolerance, innovation, and sustainability further enhances its reputation as a progressive and 

forward-thinking nation (Baycar & Rakipoglu, 2022; Johar et al., 2025). 

Despite the UAE’s success in merging traditional and digital diplomacy, the increasing reliance on 

digital tools necessitates careful consideration of information security, data governance, and the long-

term sustainability of digital diplomatic initiatives. Studies by Warraich et al. (2023) and Vetter (n.d.) 

suggest that while digital diplomacy provides immediate visibility and engagement, its effectiveness 

in building lasting diplomatic relationships requires further exploration. Unlike traditional diplomacy, 

which fosters long-term alliances through formal agreements and structured negotiations, digital 
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diplomacy operates in a rapidly evolving information landscape, where narratives can be influenced 

by external factors such as misinformation, cyber threats, and competing media discourses (Nechad, 

El Labbar, & Rhalma, 2024). The UAE’s ability to maintain message consistency across traditional 

and digital platforms is crucial in ensuring credibility and strategic alignment in its diplomatic 

communications (Tahat et al., 2023; Tayeb Ahmed, 2024). Furthermore, the rise of artificial 

intelligence, data analytics, and algorithm-driven content distribution presents both opportunities and 

challenges for digital diplomacy, requiring adaptive strategies that balance innovation with 

diplomatic discretion (Noroozi & Akbari, 2024; Ordoñez de Pablos, 2024). As the UAE continues to 

navigate the evolving diplomatic landscape, the integration of traditional and digital diplomacy must 

remain dynamic, ensuring that technological advancements are leveraged effectively while 

maintaining the core principles of state-driven foreign policy and international cooperation. 

 

2.1 Gap within the Literature 

Despite the growing body of research on digital and traditional diplomacy in the UAE and their role 

in soft power strategies, several significant gaps remain in the literature. One of the most evident gaps 

is the lack of longitudinal studies examining the long-term impact of digital diplomacy on the UAE’s 

international influence. While numerous studies, such as those by Al-Mansouri et al. (2021) and 

Alnuaimi & Yatiban (2024), analyze short-term digital diplomacy initiatives, there is limited 

empirical evidence assessing whether these efforts lead to sustained soft power advantages. The 

evolving nature of global diplomacy necessitates an understanding of whether the UAE’s digital 

diplomacy translates into long-term foreign policy benefits, such as stronger international alliances, 

improved perceptions among global audiences, and lasting diplomatic engagements. Future research 

should explore how digital diplomacy contributes to the UAE’s strategic objectives over extended 

periods and whether it effectively reinforces traditional diplomatic mechanisms in the long run. 

Another critical gap pertains to the intersection of digital diplomacy and cybersecurity, a rapidly 

growing concern in international relations. While scholars such as Sebire et al. (2025) and Nechad et 

al. (2024) acknowledge the increasing role of digital tools in diplomatic engagement, limited research 

addresses the vulnerabilities associated with cyber threats, misinformation, and digital propaganda in 

the UAE’s diplomatic strategies. As nations increasingly rely on digital platforms for public 

diplomacy, the risk of cyberattacks, data breaches, and the spread of misleading narratives becomes 

more pronounced. The existing literature has yet to provide comprehensive frameworks for assessing 

the UAE’s resilience against such challenges or the strategies employed to counteract digital 

disinformation campaigns that could undermine its diplomatic efforts. Understanding how the UAE 

navigates cybersecurity risks in its digital diplomacy and how it mitigates the spread of false 

information remains an important area for future exploration. 

Furthermore, there is a noticeable gap in comparative research that evaluates the UAE’s integration 

of traditional and digital diplomacy in relation to other regional or global actors. Studies such as those 

by Al Suwaidi (2021) and El Amine (2023) provide valuable insights into the UAE’s diplomatic 

strategies, but there is limited comparative analysis assessing whether its approach to soft power is 

more or less effective than those of other Gulf nations or major international players. Comparative 

studies could reveal best practices, highlight unique strengths and weaknesses in the UAE’s 

diplomatic model, and provide recommendations for optimizing soft power strategies. Additionally, 

while scholars like Antwi-Boateng & Al Mazrouei (2021) discuss the need for digital diplomacy to 

complement traditional diplomatic efforts, there remains a lack of empirical research on how the UAE 

ensures message consistency, credibility, and strategic alignment across both domains. Investigating 

the challenges and opportunities associated with synchronizing these two forms of diplomacy would 

offer deeper insights into their interplay and overall effectiveness. 

An emerging yet underexplored area in the literature is the role of artificial intelligence (AI) and big 

data analytics in shaping the UAE’s digital diplomacy strategies. Research by Mohamed (2024) and 

Tayeb Ahmed (2024) highlights the significance of media narratives in soft power projection, but 

there is little academic work on how AI-driven tools, such as predictive analytics and sentiment 
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analysis, influence the UAE’s diplomatic decision-making. Given the rapid advancements in AI 

technology, future studies should investigate how data-driven diplomacy enhances engagement with 

international audiences, counteracts misinformation, and refines public diplomacy strategies. 

Additionally, the potential ethical and geopolitical implications of AI-powered digital diplomacy 

remain largely unexplored, raising questions about transparency, algorithmic bias, and the role of 

automation in shaping global perceptions. Addressing these gaps is crucial for advancing the 

academic discourse on digital and traditional diplomacy, offering policymakers more informed 

strategies to enhance the UAE’s global influence. 

 

3. Conclusion 

The systematic literature review highlights the UAE’s strategic integration of both traditional and 

digital diplomacy as essential components of its soft power strategy. Traditional diplomacy remains 

a cornerstone of the country's foreign policy, fostering international alliances, economic partnerships, 

and cultural exchanges through official state engagements and multilateral cooperation. 

Simultaneously, digital diplomacy has emerged as a transformative tool, enabling the UAE to extend 

its influence beyond conventional diplomatic channels. Through the use of social media, online 

platforms, and digital campaigns, the UAE has successfully projected its national image, promoted 

cultural initiatives, and engaged with global audiences in real time. While both approaches have 

demonstrated effectiveness in enhancing the UAE’s international standing, the literature reveals 

challenges such as the risks of misinformation, cybersecurity threats, and the need for consistent 

messaging between digital and traditional diplomatic efforts. Moreover, gaps in the existing research 

underscore the necessity for further empirical analysis to assess the long-term sustainability and 

impact of digital diplomacy on the UAE’s soft power objectives. 

This study contributes to the broader discourse on diplomacy and soft power by synthesizing current 

research and identifying critical areas for future exploration. Understanding the interplay between 

traditional and digital diplomacy is crucial for policymakers, diplomats, and scholars seeking to 

navigate the evolving landscape of international relations. As global communication continues to be 

reshaped by technological advancements, future research should focus on evaluating the effectiveness 

of digital diplomacy in crisis management, its role in countering misinformation, and its impact on 

shaping public perception over extended periods. Additionally, comparative studies across different 

geopolitical contexts could provide deeper insights into best practices and potential areas of 

improvement. By addressing these gaps, future research can offer more comprehensive strategies for 

optimizing digital and traditional diplomatic efforts, ultimately strengthening the UAE’s position as 

a global leader in soft power diplomacy. 

 

References 

Al Breiki, A. (2025). The impact of public diplomacy on soft power strategy: moderating role of 

media and communication. 

Al Shehhi, S. A. M. Q., & Islam, R. (2024). IMPACT OF UAE’S SOFT POWER PRACTICES 

ON INTERNATIONAL RELATIONS. Tec Empresarial, 6(1). 

Al Suwaidi, A. M. S. J. (2021). THE UNITED ARAB EMIRATES SOFT POWER IN THE 

INTERNATIONAL RELATIONS CONTEXT. 

Alhamar, N. A. (2023). A Strategic Public Diplomacy Framework for Enhancing Implementation 

of Public Diplomacy Practice in the Diplomatic Field of Qatar (Doctoral dissertation, 

University of Bradford). 

AlKhalifa, H. K., & Farello, A. (2021). The soft power of Arab women’s football: changing 

perceptions and building legitimacy through social media. International Journal of Sport 

Policy and Politics, 13(2), 241-257. 



Journal of Natural Remedies Volume 1 Issue 1 

189 

Al-Mansouri, T., Al-Mohannadi, H., & Feroun, M. (2021). Digital diplomacy during the first 100 

days: How GCC ministries of foreign affairs and ministers tweeted the blockade. QScience 

Connect, 2021(2), 1. 

Al-Mekaimi, H. (2025). Digital Diplomacy in Kuwait's New Foreign Policy (2020-2024): 

Opportunities and Challenges. Innovations and Tactics for 21st Century Diplomacy, 225-

252. 

Alnuaimi, A. M. G. S., & Yatiban, A. (2024). THE MODERATE ROLE OF LEADERSHIP 

VISION ON THE RELATIONSHIP BETWEEN DIGITAL DIPLOMACY AND 

EMIRATI SOFT POWER PRACTICES. Tec Empresarial, 6(1). 

AL-OBAIDAN, A. J. Y. (2022). Soft Power Shaping the Foreign Policy of Small States: A 

Comparative Study between Qatar and Singapore (Master's thesis). 

Amoah-Darkwah, E., & Kipo-Sunyehzi, D. D. (2023). Harnessing Ghana’s Soft Power for Global 

Influence: The Strategies, Policies, and Programmes. Africa Insight, 53(1), 20-31. 

Antwi-Boateng, O., & Al Mazrouei, K. A. M. (2021). The challenges of digital diplomacy in the 

era of globalization: The case of the United Arab Emirates. International Journal of 

Communication, 15, 19. 

Baycar, H., & Rakipoglu, M. (2022). The United Arab Emirates’ religious soft power through 

ulema and organizations. Religions, 13(7), 646. 

Bell, E. C. (2022). Understanding soft power discourse in the National Library of Australia. Journal 

of Documentation, 78(6), 1457-1475. 

Charles, J. (2024). Rethinking diplomacy: how small states can leverage new media for the conduct 

of diplomacy in the digital age (Master's thesis, University of Malta). 

Dahdal, A. M., & Ghafar, A. A. (2025). The Digital Silk Road:“Tech-Diplomacy” as a Paradigm 

for Understanding Technological Adoption and Emerging Digital Regulations in 

MENA. Asian Journal of Law and Society, 1-26. 

El Amine, R. (2023). The GCC countries diplomatic approaches and its impact on economic 

development: a comparative study of the UAE, Saudi Arabia, Qatar, and Kuwait (Doctoral 

dissertation, Notre Dame University-Louaize). 

Engelland-Gay, A. (2023). Expo 2020, Cultural Diplomacy, and the UAE’s Pursuit of Soft 

Power (Doctoral dissertation). 

Jackson, R. (2022). Assessing Sports Diplomacy as a Soft Power Tool: The Case of Abu Dhabi’s 

City Football Group. LSE Journal of Geography and Environment, 1(1). 

Janković, B., & Cvetković, V. M. (2020). Public perception of police behaviors in the disaster 

COVID-19–the Case of Serbia. Policing: An International Journal, 43(6), 979-992. 

Johar, H. A., Dashti, A. A., Malallah, H., Al‐Kandari, A. A., & AlAbdullah, H. (2025). Sheikh 

Abdullah Al‐Salem's use of soft power and public relations: Transformation from emirate 

to state. Nations and Nationalism, 31(1), 223-244. 

Justinek, G., Carli, S., & Omahna, I. (2019). Digital diplomacy in practice: a case study of the 

Western Balkan countries. In Politics and technology in the post-truth era (pp. 187-202). 

Emerald Publishing Limited. 

Kimaiyo, G. (2024). China's soft power projection through the Chinese media: assessing the 

implications of Chinese media on Africans' perception of China's national image. Review 

of Economics and Political Science, 9(2), 151-165. 

Krzymowski, A. (2020). Expo2020 Dubai on the journey to achieve the United Arab Emirates’ 

Soft Superpower. 

Kyriakidis, K., AlDulaimi, A., & Molaeb, K. (2024). The Impact of Digital Cultural Diplomacy on 

Security and Global Affairs: the UAE as a Case study. The Arab World Geographer, 27(2), 

127-140. 



Journal of Natural Remedies Volume 1 Issue 1 

190 

Li, E. P. H., Min, H. J., & Lee, S. (2021). Soft power and nation rebranding: The transformation of 

Korean national identity through cosmetic surgery tourism. International Marketing 

Review, 38(1), 141-162. 

Mohamed, T. A. The Role Of Media And Communication As Soft Power In Activating Diplomacy 

A Foresight Reading On The Duality Of Industry And Marketing. 

Mwasongwe, M. H. M. H., & Mwalimu, A. A. (2023). Towards Effective Use of Digital Diplomacy 

in Executing Foreign Policy in Tanzania. International Diplomatic Review Journal, 41. 

Nandy, D. (2021). The role of trade liberalization and knowledge exchange programs in India and 

South Korea relations: In search of soft power connectivity. In Comparative Advantage in 

the Knowledge Economy (pp. 209-218). Emerald Publishing Limited. 

Nechad, A., El Labbar, A., & Rhalma, M. (2024, July). THE STRATEGIC ROLE OF DIGITAL 

TECHNOLOGY IN GEOPOLITICS AND THE DEPLOYMENT OF SOFT POWER. 

In Economic and Social Development (Book of Proceedings), 114th International Scientific 

Conference on Economic and Social Development (p. 169). 

Noroozi, H., & Akbari, Z. (2024). China's Network Diplomacy and the UAE; Two Trade Tycoons 

and New Power Waves. Journal of Iran and Central Eurasia Studies, 7(1), 111-132. 

Ordoñez de Pablos, P. (2024). Science diplomacy and digital transformation for greener, more 

inclusive and resilient economies and societies. Journal of Science and Technology Policy 

Management, 15(2), 221-225. 

Oxford Analytica. (2024). US foreign digital diplomacy will see limited success. Emerald Expert 

Briefings, (oxan-db). 

Pilot, B. G., & Alshehri, S. A. PROPOSED STRATEGY FOR USING SOFT POWERS FOR THE 

KINGDOM OF SAUDI ARABIA TO CONFRONT THE GROWING IRANIAN 

REGIONAL THREAT. 

Saaida, M. B. (2023). The role of soft power in contemporary diplomacy. Journal homepage: www. 

ijrpr. com ISSN, 2582, 7421. 

Sebire, J., Stubbs, G., & Al Hanaee, M. (2025). Safety and security in Abu Dhabi: The impact of 

policing on public perceptions. International Journal of Law, Crime and Justice, 80, 100728. 

Tahat, K., Mansoori, A., Tahat, D. N., Habes, M., & Salloum, S. (2023, May). Leveraging Soft 

Power: A Study of Emirati Online Journalism Through Arabic Topic Modeling. 

In International Conference on Business and Technology (pp. 13-20). Cham: Springer 

Nature Switzerland. 

Tayeb Ahmed, M. (2024). The Role of Media and Communication as Soft Power in Activating 

Diplomacy A Foresight Reading on the Duality of Industry and Marketing.  مجلة الباحث في

 .142-133 ,(3)16 ,العلوم الإنسانية و الإجتماعية

Tsvetkova, N., & Rushchin, D. (2021). Russia’s public diplomacy: from soft power to strategic 

communication. Journal of Political Marketing, 20(1), 50-59. 

Vetter, D. Soft Power in the United Arab Emirates: Their Quest for Reputational Security. 

Warraich, S. K., Rehman, H. U., & Ahmed, U. (2023). Transitioning Pakistan's Hard Power Image: 

A Strategic Exploration of Shifting Paradigms towards Soft Power Diplomacy. Pakistan 

Social Sciences Review, 7(3), 126-139. 

Zaabi, F. A., & Awamleh, R. (2019). Determinants of soft power: the case of United Arab Emirates. 

In Future Governments (pp. 57-74). Emerald Publishing Limited. 

Zreik, M. (Ed.). (2024). Soft Power and Diplomatic Strategies in Asia and the Middle East. IGI 

Global. 

Zubair, B. (2023). Conceptualizing soft power and public diplomacy. In Chinese soft power and 

public diplomacy in the United States (pp. 9-39). Singapore: Springer Nature Singapore. 

 


